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“As far as the number one focal point
that continues to be important — service.
Our customers have to be number one —
it will set us apart from the mass markets.
Service, quality and unigueness.”

Kim Herbers,

Saginaw Valley Exchange, Inc.

Here are some of the benefits of capitalizing on
this untapped market segment:

+ Consumers can purchase them all year long, ftomers Happy
they don't need a holiday or special event like Keep Their Flowers Alive

an anniversary to buy them.

When people start using flowers for themselves, STLE -‘:'V:"*!'L_ ifye
they generally purchase them more frequently :

because they get hooked on having them around.

And the more customers are in your shop, the

more opportunities they have to think about

(and have you sell them) flowers for those occa-

sional and personal gifting as I alluded to earlier.

Studies have shown that when people feel com-
fortable about using flowers for themselves, they

are more prone to using flowers for gifting.

Generating new business opportunities doesn't
happen without planning, commitment and invest-
ment. You need to strike a balance between investing
your resources to protect and maintain your core
business and investing to develop new ones.

So, is self-consumption a trend? Not yet, but the
potential in developing this new revenue stream
and capturing new customers can make it a worth-
while goal! %&é

The author is executive director of the Flower Promotion
Organization in Minnesota.
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